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In the United States, the most important labor market is the professional manager 
market. Experiences of enterprises in western countries, such as the United States, 
have proved that an effective professional manager market plays a vital role in 
facilitating the improvement of the labor market and the establishment of modern 
enterprise systems. The key to building an effective professional manager market lies 
in the provision of a sound design of professional manager market mechanisms to 
ensure that market participating entities conduct their business within a certain 
institutional framework, to achieve an optimal allocation of professional manager 
resources, and to allow enterprises autonomy in selecting the right people. At the same 
time, the competency theory system has attracted extensive attention in western 
countries, particularly the United States, and its applicability has undergone full 
practical test. This is particularly the case after the competency theory and the practice 
of the professional manager market have been combined, and a lot of enterprises and 
organizations have turned in an indisputably impressive performance and managerial 
efficiency, which demonstrates that there is a need to review the construction of the 
professional managers market from the competency standpoint. However, in China, 
theoretical research in this regard is rare. As such, this paper attempts to provide a 
research of the construction of an effective professional manager market by applying 
the competency model in the Chinese cultural context.  
This paper draws the following major conclusions: 
1. It builds the competency model for professional managers in the Chinese 
cultural context – four dimensions and 11 constituent elements, and reveals its internal 
structural relationship. The four dimensions, in an ascending order and in the 
sequence of determining relations, are personal traits, capability aptitude, 
knowledge-skills, and performance behavior competence, while the 11 constituent 
elements, in a descending order of importance, are learning transformation capability, 
decision-making capability, subordinate development capability, emotional 
intelligence, relationship network, intellectual application capability, leadership 
capability, communication capability, innovation awareness, self efficacy, and 
achievement motive. 













and management performance of senior, intermediate and grassroots professional 
managers and, there are three distinctive identical paths: the first one is from 
professional managers’ competency to management performance; the second one is 
from the external environment to the internal environment and then to management 
performance; and the third one is the from the external environment to the internal 
environment and then to management performance via competency.  
3. It also investigates the application of the competency model to the competitive 
recruitment mechanism, cultivation mechanism, performance evaluation mechanism, 
price mechanism and incentive mechanism in the professional manager market, and 
presents related solutions and recommendations.  
The innovations of this paper lie in:  
1. It has expanded the connotation of related concepts and the classification of 
competency, and added “transformational and development competency” to the 
competency model for professional managers, so that the model can better fit the 
objective actuality of China’s professional managers market and the cultural 
applicability of the model can be improved.  
2. It adopts a combination of multiple research methods, probes the subject from 
a multi-disciplinary perspective, and takes advantage of literature research, interviews 
about behaviors and incidents, questionnaires, path analysis and SPSS statistical 
analysis to identify the competency attributes of professional managers, and makes a 
comprehensive use of knowledge in management science, psychology and economics 
to build the competency model for China’s professional managers and an effective 
professional managers market.  
3. It examines the issue of the construction of the professional managers market 
from the competency prospective, and ties the research on the personality traits, the 
development of job competency, the construction of professional manager market 
mechanisms, and the fostering of market entities, and elaborates on the attributes of 
professional managers and the construction of the professional manager market from 
the perspective of actual performance evidence.  
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